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Catering and food service industry plays an important role in the promotion of local food 

features and culture of tourism destination through providing catering products and services for 

tourists. Many countries have designed and developed catering and food brand with own features 

and style, such as the Beer Festival of Munich in German, Pickled Cabbage Festival in South 

Korea, series unique meal of cactus and corn in Mexico, Samba Carnival and characteristic 

barbecue in Brazil and so on. As an important part of tourism industry, catering and food service 

industry is the important carrier of the brand and culture for a country or region with the 

characteristics of wide market, extensive influence and more employment opportunities. 

The catering industry within the tourism sector has a significant economic impact. It 

generates employment opportunities, supports local communities and contributes to the growth of 

the tourism industry. From sourcing local produce to employing chefs, waitstaff, and other 

personnel, catering services create a ripple effect by stimulating the local economy.  

Catering in the tourism sector provides an excellent platform to showcase the unique 

flavours and culinary traditions of a destination. By incorporating local ingredients and traditional 

recipes into their menus, catering services contribute to preserving cultural heritage and promoting 

local businesses. Travellers are often eager to explore local cuisine, and catering plays a vital role 

in introducing them to regional delicacies, thereby enriching their travel experience. Catering 

services have the power to elevate the travel experience to new heights. Whether it’s a sumptuous 

breakfast buffet at a hotel, a gourmet meal on a cruise ship, or a delightful in-flight dining 

experience, well-executed catering can create a lasting impression on travellers. By offering a wide 

variety of culinary options and accommodating dietary restrictions, catering services ensure that 

every guest’s needs and preferences are met, enhancing customer satisfaction and loyalty.  

Good catering services contribute to the overall experience of the trip and can impact their 

decision to return or recommend a destination. It can enhance the reputation of hotels, resorts, and 

tourist attractions. It also generates significant revenue for the tourism industry and provides 

employment opportunities. Catering in the tourism industry can include: 

✓ Hotel and resort restaurants 

✓ In-flight meals for airlines 

✓ Cruise ship dining 
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✓ Food and beverage services at tourist attractions and events 

✓ Concession stands at sporting venues and theme parks 

High-quality food and beverages can be key in attracting and retaining tourists. It can also 

drive repeat business, as tourists look for unique and memorable culinary experiences during their 

trips. Additionally, catering can support local economies by sourcing ingredients from local 

producers and suppliers. 

Effective catering management in the tourism industry requires coordination between the 

culinary team, kitchen staff, servers, and suppliers to ensure the timely delivery of high-quality 

food and beverages. Effective communication and planning can also help minimise waste and 

reduce costs for the tourism industry. 

Catering in the tourism industry can also have a significant impact on sustainability and the 

environment. 

• Sourcing locally grown and produced food and beverages can reduce carbon 

emissions from transportation and support local economies. 

• Implementing eco-friendly practices, such as composting and recycling, can reduce 

waste and minimize the environmental impact of catering operations. 

• Offering vegetarian, vegan, and plant-based options can reduce greenhouse gas 

emissions and support animal welfare. 

• Using reusable dishware and cutlery can reduce waste from single-use plastics. 

In addition, the catering industry has the potential to create job opportunities for local 

communities and support skills development in the culinary arts. Training and development 

programs for kitchen staff and servers can help to improve the quality of catering services and 

increase the competitiveness of the tourism industry. Overall, the role of catering in the tourism 

industry is multifaceted and important, as it impacts the overall travel experience. 

In recent years, the development of global catering and food service industry maintains a 

rapid and healthy momentum of tourism development. A wide variety of catering products and 

different styles of food culture has been shaped in the background of different regions and cultures. 

These food service groups provide a fast catering and food service for the consumers all over the 

world. It can be seen that the gradual development of catering market has helped with the rapid 

development of economy and society. 

In many countries, catering establishments are regarded as a means of developing wealth 

and creating employment, especially when traditional activities are on the decline. It is expected 

to contribute significantly to increasing GDP and providing jobs in the tourism sector. The core 

activity in tourism is the hotel and catering industry, which includes business and leisure tourism, 

as well as the everyday business and leisure activities of local inhabitants. 
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The Hospitality and Catering sector includes: pubs, bars and nightclubs; restaurants; self‐

catering accommodation, holiday centres travel and tourist services; visitor attractions and hotels. 

Hospitals, prisons, 

schools armed 

forces and social 

care.  It has grown 

over the last 20 

years and, despite 

recession, is 

predicted to 

continue to grow 

.The sector as a 

whole currently 

employs almost 2 

million people. 

 

 

 

 

 

While many people choose to eat or stay away - for a treat, a break or just a night out - 

others are business travellers or workers whose job requires visiting and staying somewhere new 

during the week. 

The hospitality and catering industry often relies as much on the midweek trade that these 

travellers will bring to complement the more weekend-orientated local traffic from the 'regulars'. 

Local B&Bs through to hotels and hostels can all offer a combination of accomodation as well as 

meals to people working away. Hotels and other venues will also utilise their spaces to host 

midweek meetings, or conferences for example, while at weekends these same spaces might host 

a wedding or other celebration, which also need people in 'front of house' as well as behind the 

scenes to make the event a success. 

Hospitality also plays a large part in the Visitor Economy and Tourism sector, where it's 

just as important to make your visitors feel right at home.  This is also true in wellness and self-

care facilities such as spas and fitness centres. The industry is vast and opportunities range from 

working your way up from the ground floor at well-known fast food and coffee chains, 

independent bars, cafes and restaurants, to managing and leading the delivery of outstanding fine 

dining in some of the country's leading restaurants and hotels. 
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